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______________________________________________________________________________
Problems: 
Improve the neighborhoods that the Statesboro Housing and Revitalization Community built by increasing access to affordable housing with infrastructure. “If you improve and provide more housing but you do not provide the infrastructure to support it, it does not help,” said Jenkins.
Raising awareness about the Statesboro Housing and Revitalization Community to the community of Statesboro. Kathy mentioned the organization does not have social media (Facebook nor Twitter), and because of COVID they are having to move retreats virtually. She is wanting to host a block party next spring, but there is no guarantee because of COVID. The block parties help neighbors meet other residents. The retreats and block parties are socializing events.
More input from the residents at the Statesboro Housing and Revitalization Community is another goal Kathy brought up. She wants the residents to have knowledge about what is going on in Statesboro and to give their input about what is going on, whether that is the Mayor signing off on a new park deal or a new school being built. 
Research Ideas: 
Visiting other housing groups and interviewing their residents, interviewing SHARK residents, interviewing or surveying local businesses near SHARK neighborhoods, would be great for my primary research.
Since SHARK does not utilized social media and the goal of this campaign is to improve the awareness, looking at housing organizations and similar organizations that had success raising awareness in their community without using social media and housing organizations that did not succeed raising awareness in their community without using social media could be beneficial.
This goes along with the above research idea. The success of Facebook business groups. When I first moved to Statesboro for school, I was trying to get a sub leaser for my apartment, and I learned that there is a GSU housing community where students post about needing a sub leaser.
Messaging strategies to help spread awareness for an organization could be beneficial if or when Kathy creates flyers, social media post, brochures, billboards, etc. about the housing community.
Research on how to raise awareness in a local community. I typed this phrase into google scholar and an article about community awareness on environmental management through local agenda came up (https://www.sciencedirect.com/science/article/pii/S1877042816303135), this article is about community awareness and the level of participation on environmental management that pertains to the lack of involvement. This article can be used for my group’s campaign to link why there may be a lack of awareness of SHARK in the Statesboro community.
How influencers increase awareness. The mayor of Statesboro has made plans to increase neighborhood vitalization and he is a good influencer target for SHARK. Research on local businesses, schools, and journalist to raise awareness would be beneficial as well.
Research Statesboro 2020 census. Look at where most low-income families are and what is around the houses (gas station, park, etc.).
How geographics affect low-income families. This could be helpful when posting flyers. A Review of the Key Considerations in Mental Health Services Research: A Focus on Low-Income Children and Families article states that geographical settings affect how low-income families engagement with their community. https://www.ncbi.nlm.nih.gov/pmc/articles/PMC5424605/. 
Research on agenda setting would be beneficial to understand why this theory can increase awareness about SHARK.
Audience Delineation:
My primary research audience are low-income families that have an average income of about $30,000. The city of Statesboro and the residents that live in the 5 neighborhoods the Statesboro Housing and Revitalization Community built. Kathy did not mention other demographics like gender, age, education, or employment, but my group has agreed on planning with her again to get a further explanation. 
My secondary research audience are local communities, employers at housing organizations and similar organizations, 
Preliminary Goal: 
To raise awareness to the Statesboro community about the Statesboro Housing and Revitalization Community.
Preliminary Objectives: 
Increase awareness about SHARK in the Statesboro community by 5-10% over the next 3 months.
Have at least one published article about SHARK in any of the Statesboro media outlets.
Have an influencer speak about SHARK.
Have 1-2 new members join the neighborhood.
Preliminary Strategies:
Offer free food or free SHARK merchandise after someone has signed a move in form for the neighborhood. A live concert or free outdoor movie could also be considered.
Send fact sheets about SHARK to the Statesboro Herald, Statesboro Magazine, George Anne, and Connect Statesboro.
Post flyers or posters located throughout Statesboro.
Contact an influencer and tell he or she the benefits the Statesboro community and SHARK community would get from their speech.
Budget:
Kathy said there is no budget when asked during the meeting. Following the meeting with Kathy, my group has agreed on planning with her again to get an exact number. There is no budget amount currently, none of my tactics will be affected. 

